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Pay-Per-Click Overview




Get the word out about your website!

on top of also having your website optimized?

On the internet your ranking is often determined by the
length of time you have had your domain and website

online. So in effect the sites that have been there longer
will more than likely appear higher on the search results.

So what happens if you have a new domain and a new
website? What should you do if you wish to have more
internet traffic directed to your website to boost your sales
potential? Or you just want to be higher on the search
results than your competitors?

The first step is to optimize your website. By having your
website optimized, you could be on your way to achieving
the higher returns (Please see our SEO Overview docu-
ment for more details). But while the optimization process
on your website is not a long process, it does take a sig-
nificant amount of time, from at least a few weeks to 3-6
months, before you will see your website rise in Search
Engine Results Pages (SERPS) for search terms that are
relevant to your website.

Your position in SERPS will also be determined on how
competitive and generic your search terms are. For exam-
ple, if a search term relevant to your site is “Car Products”
you will find that it is a very competitive search term and
to rank well using this term will be difficult considering that
there will be many websites before you that are relying on
this term to rank well with the search engines themselves.

After time your website might rank well on this term too
but if you don't have the time then what are your options

There is a way and the method is called Pay-Per-Click
(PPC). Pay-Per-Click is a service provided by Google, Yahoo
and certain other search engines whereby you pay for your
website to be listed as an advertisement on the side or
top of the Search Results pages when someone does a
search for your specified key phrase. As the name suggests
you only pay when someone clicks on your advertisement.
You would have seen these ads before whenever you use
Google, Yahoo, MSN or Altavista and typed in a search
term.

The Pay-Per-Click method allows you to set a daily budget
as to how much you want to spend and the search engine
PPC systems will determine how often your ad will appear
and where they appear in their SERP listing.

Google Adwords and Yahoo! Sponsored Search are
the main competitors in the Pay-Per-Click arena as they
are the two most popular search engines. If you are con-
sidering using this method of web advertising, Google and
Yahoo will be the search engines that we would recom-
mend you consider. The Adwords and Sponsored Search
campaign configurations are done all through the Google
and Yahoo websites.
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Case Study 1

To help you understand, what we have done is configured a Google Adwords and Yahoo!
Sponsored Search Campaign based on key phrases relevant to SiteHand to give you some
idea of the costs associated. We've attached two screen captures of the Google and Yahoo
systems where we calculated the costs-per-click and what the budgets are to get our website
site in the advertisement sections.

You have to remember that the more popular and generic the keywords are the more expen-
sive they will be, to appear at the top of the advertisement list. The cost will also increase
when someone clicks on your website for competitive keywords. For both Google and Yahoo
we used these four keywords to start off with for our domain www.sitehand.com:

Online Content Management
Search Engine Optimisation
Webhosting

Website Design

Google estimates that our maximum cost for someone to click on our advertisement is $33.69
AUD. What that means is if on a particular day when the search phrase is really competitive
the cost when someone clicks once on our site can cost us $33.69 AUD for that one click. If
you look at Figure 1 below you will see this value at the top of the table. If you look within
the table this information will tell you what the Estimated Average Costs, Add Position (where
the ad will appear on the ad list), Estimated Clicks per day and Estimated cost per day for
each key phrase and the total cost per day that we will be looking at. So to summarize, we
are looking at a total budget of between $6700-$11520 AUD per day to get 1136-1346 clicks
and be in the 1-3 positions in the list. You can lower your total budget but this will also lower
your position and amount of clicks. You can also use less generic and more specific keywords
in your campaign to also lower the cost every time someone clicks on your advertisement.

Figure 1.

Egbrrabes for the masmam COC $X3 83 aUD

Beyreonds » Brodicipd States  Estimated fyg, CPC Pogitions Estimated Clicks (ay  Estimated Cog ( Day
Search Tosal 643 - §9.07 1.3 1006 - 1346 $6.00 - $11.520
anlna cantani F

PRAnAQEMBN At $10.44 - §13.15 i-3 i-3 5390 - §40
search engne oplimization Acimg F51 - FI26D 1-3 1508 . 199 $1.90. 2530
wabhoting Aiirg A0 5740 1-3 218 - Jr5 §1,190 - §2060
wahige design Al 547 - §7.93 1-3 755 - BEA #4160 - %6900

for [haae by ane Bansd on chobihv ough rales tor curent sdvertissn . Soma of he eywards abaone are subisnt (o revies by Goagls snd may rol Sgoss your ss

i Ty are sppe droed. Pinadn fbe (hal v Pl eslimated sibume wour kipwirdt aes spps ireed

Thase thimgs 1o iememba
« Your ads wond start running until you activate your accourd by respondng bo an emel well send you. You can abeuys changs your CPC and
bugkgst, or paue youe Beoiunt satnely

= 'our budget confrols yeur spending. H your daily budget is $5.00 and thare see 30 days in a menth, youll neves be charged more than $150 i that
marnth

+ Lower your costs by choosing more specific keywoeds, bke sd soses instead of lowers. Spacific keywreds am more liely to bum a chek into a
customnie, Edit your kaysond ISt

e We create a SiteMap of
your website and submit
it to Google. Sitemaps
are xml, html or text files
which outline the file
structure of your web-
site. This helps Google
in indexing your website
faster.

e SiteHand could also
provide hosting for your
website which we will
guarantee uptime of
99.5%.

e We provide you with
monthly reports on the
progress of the SEO on
your website.
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For more information

E-mail: seo@sitehand.com
Web: www.sitehand.com
Phone: +61 7 3118 5091
Post: PO Box 5093
Algester QLD 4115




Case Study 2

For Yahoo, the pricing for their Sponsored Search is cheaper than Google because Google is

the leader in terms of popularity of search engines. You will notice a substantial decrease in *You can find more infor-
charges by looking the Figure 1.2 below. To summarize, for a key phrase such as “webhost- mation about Google

ing” we would be looking to pay $6.03 per click and our daily budget is $165 which is $4950 Adwords and Yahoo!

per month for those search terms. But looking at the estimated number of clicks it is possible Sponsored Search at:

to see a decrease from Google. So you are not getting to as many clicks as you would on

Google and the reach of your ad will be limited. But Yahoo may be an option for you if want http://adwords.google.

to have some advertising on the search engines without paying the higher fees of Google. com
http://searchmarketing.
Figure 1.2. yahoo.com/srch/index.php
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Our Pay-Per-Click Service

If you are interested in our Pay-Per-Click service we can configure with Google and Yahoo!
pricings for keywords and key phrases that you nominate and send the associated costs to
you via email. The estimated costs will let you know what you are looking to pay when some-

For more information

one clicks on your advertisement. You can determine what your budget is and how much you
wish to spend. If the cost-per-click is too high we can help you tweak your keywords and key

phrases to better suit your budget. E-mail:  seo@sitehand.com

Web: www.sitehand.com

Phone: +61 7 3118 5091

Post: PO Box 5093
Algester QLD 4115

Then if you like to proceed, we create the accounts and maintain your account for you
through the Google and Yahoo! administration systems. We charge a $30 per month (ex GST)
maintenance fee plus Google and Yahoo! activation fees ($5 USD per activation) and the asso-
ciated charges for the clicks to your ads. As part of the maintenance we monitor and update
the Adwords or Sponsored Search accounts for you and provide you with monthly reports.

Many websites use the Pay-Per-Click method as an advertising campaign. There are functions
within the Adwords and Sponsored Search systems to pause your campaign if it isn’t doing
well so you can have time reassess your keywords and key phrases and start it up again at a
later date. Just let us know and we can pause the account for you at no extra cost. We can
also pause the campaign it if your budget for the advertising is reached and you wish to have
a break from the campaign.




